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Does Digital
ransformation
Always Equate
to Benefits?

Real estate may have gone digital with the likes of Zillow
and Redfin, but beyond mapping and filtering where are
the benefits and solutions that help remove the friction

of a complicated and time-consuming exercise?
AGENT360 is a platform that offers pragmatic tools to
enhance and elevate the buying and selling process.
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Empowering
All Parties

AGENT360 is a Real Estate Platform that provides tools
for all parties to ease the home buying and selling
process. Data democratization, machine learning, and
powerful communication channels provide rich insight
and real-time intelligence to an antiquated process,
facilitating informed decision-making and faster
times-to-close.

DATA COMMUNICATION Al

HOME BUYER BUYING AGENT
Benefits: Benefits:
Get Matched to the RIGHT Properties
Get Questions Answered
Access to More Property Features

Save Time Filtering Properties
Answers at Your Fingertips
Centralized Client Portal

HOME SELLER LISTING AGENT
Benefits: Benefits:

Receive Instant Feedback from Buyers
Respond to Questions Directly
See Real-time Stats from Tours

Automate Data Entry
Gauge Potential Buyers' Interest
See Which Photos Resonate
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WORKFLOWS

UX Design
Suggestions

The following represent UX/UI design ideas for various
screens and work-flows




WORKFLOW OVERVIEW:

Realtor Onboar

Hirak
The East Cricago Branch 359 of ReMax has partnered with e

Your ens 1o buy and sell faster and make your job easier. We

Aopie Store. Th app provides:
* Robust methods to communicate withclents.
* Add Aucio Tours to propety istings
* Got roaktime foedback and buyer sentiment
* Al powered recommendations
* Load Generation
* and much moro at a low monthy cost

Alter you dowrsoad, enter i rique koy when prompted
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Chicago ReMax

App

Email Invite from Broker (Optional)
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WORKFLOW OVERVIEW:

Realtor Console

at Y
Your Imported Listings

5021 Grosriea Sret,
g0, 1L 60604

284 Fleming St
Chicago, L 60604

93271 Orteons ve SE
Chicago, L 60604

Console/Home Property Listings

lllustrative/Changes needed

Chicago IL, 60604 ¢

$675,000 &

@ Premium Agent360 Listing

Awesome Fealures are Enabled e

Description &

Modern craftsman style home buit with quality
materials inside and out. Located in a shaded and

28eds + 28aths + 1400 Sqt.
3637 Barito St Unit 4.
Chicago IL, 60604
$675,000

Single Property View

this home i ideal for families.
Sitting on 1/5 acre theres plenty of yard to keep the
kids entertained or let the dog play in the backyard.
The interior is elegant yet functional... read more

Features ¢
. ] Type Year Built 4
Single Family 2008 A
Locatior
42902 Woodlawn St.
Chicago Il 60622
W Walion St
Wiowa St Wiows st

More Information
Property Details &
Neighborhood Details &

Tax Records &

Edit Property




WORKFLOW OVERVIEW:

Customer Onboarding

st Rallax RestorAgp 5

MAX W * . ) ”

Your realtor,Hirak Vora from the East Chicago Branch 389 of
ReMax, has invited you to downioad the ReMax Buyer's App from

James,

optimal experience o ensure you find the home of your reams.
Features of the app inciude

* Fun ways to capture your preferences

* Guided Audio Tours of Open Houses.

Lot
ey )

P ey Agent360 Powerful tools Be informed

it ways to communicate wih Hiak

* Recomended Homes based on your peferences. connnects make the at all stages Start Onvoarding

+ Analyts to measuro the hausing markat everyone right match

* Manybore

of the journey

Afer you download, entar s urigue key when prompted

T68MA7SL83

1fyou have any issues, you can reach outto Hirak via
‘omail at Hirak Vora@gmal.com

can adjust stategies

With the features below,
you're one step closer to |
home-ownership

One-time introduction of features
Splash Screen

Have Fun House Hunting
Hirak and the ReMax Team

Email Invite from Realtor

&&
AGENT360

oTccachmm. alzrorm



WORKFLOW OVERVIEW:

Onboarding>Survey

Every family [ My family and CONGRATS,
1 is unique, [ 1 | spend a lot Hirak!
| am looking what does of the time in You're one
for a property yours look | the kitchen Additional step closer to
for | cooking or home
0 eating Survey ownership.
e oy . Questions

Let’s have
some real fun.

Me and my Famiy

Survey Segue to Step 2

Indicated screens that have
not yet been designed




WORKFLOW OVERVIEW:

Onboarding>Photo Affinities

How to Play:

| | Keep Swiping, You've
Swipe the image right if | | we are getting to knogw Finished!
like wh % P! r 7
Yot you oy Give usda few
- | seconds as
Additional we match you
Photos by to your dream
4

roperty
Ve room pr )
e
Dislike Like

Giveitatry!

1

Tinder-like Photo lineup Segue to Step 2

Indicated screens that have
not yet been designed




Premium Listing

WORKFLOW OVERVIEW:

Onboarding>Matching

Your Top Matches

Based on your sunvey resuls

You've | ‘
Finished! | b
Give us a few
seconds as
we match you
to your dream

property

|

Ranked Matches

AGENT3760

icstian a

+ 2Baths - 1

ZBeds,
12902 Woodlawn St
Chicago IL, 60622

$675,000

/\ Premium Agent360 Listing @

Qv Awesome Features are Enabled  lsam more

Description

Modern craftsman style home built with quality
materials inside and out. Located in a shaded and
safe neighborhood, this home is ideal for families.
Sitting on 1/5 acre theres plenty of yard to keep the
kids entertained or let the dog play in the backyard.
The interior is elegant yet functional... read more

Features

” Type Year Built Z
single Family 2008 g

Location

42902 Woodlawn St.
Chicago II, 60622

any auk

W Walton St

L

W lowa St Wlowa St

More Information
Property Details
Neighborhood Details

Tax Records

® Connect with the Selling Agent

“5596°F Lakeland Ra"

Non-
Premium
Listing

Chicago IL, 60622

715,000

Standard Listing
Some features are unavailable

Built in 2011 this is a prime example of classic
craftsman design. The primary living space is on
the first floor including a beautiful wrap-around
porch which is ideal for entertaining guests. When
the weather changes, bring the guests inside to

enjoy the expansive living areas....read more
Features
” Type Year Built
Single Family 2011
Location
5526 E. Lakeland Rd
Chicago Il, 60625
Playg
KILBOUR

W Belmont Ave

o

More Information
Property Details
Neighborhood Details

Tax Records

S

® Connect with the Selling Agent



WORKFLOW OVERVIEW:

Tour

Monday,June 5
(T =

Lok ks you ity o rpery i vt
[N r——

iphone notification

&

AGENT3

1Firorm

Return to

Grid

o= . . o —
e o woxste o o e o
(HM B F o | P, | PR—— | <ack o Room Listngs
-hoo: Kitchen Tour Kitchen Tour
Select Your Tour Woo-hoo: The Tour 2502 Wooaan St Cicago, 1L [0 2502 Vooslawn St Cicage .

2002 Woodlawn St Ghicago,
Looks Ik you are near moro than one -

R 8 5550 tesnotster
W ool

..The kitchen is a mid-
century modern design, that
will remain timeless for
decades to come. Despite
these design characteristics,
it houses all of the modern
amenities and appliances
for those who love to cook
or those who prefer to order-
in. At 120 sq ft no one will
ever say “there are too
many cooks in the kitchen.”

a

What did you
think of the
kitchen?

Pick your three fayorite
features

lsand Wi Storage L
Counteriops ~ Apo
DineinArea

‘Squere foolage.

Cabnets  Fooing  Layout
Opportunity for Renovation

Golor Scheme Design Siyle

Next Quostion

Tour

Additional
Survey
Questions

Next Room

Indicated screens that have
not yet been designed



WORKFLOW OVERVIEW:

Nav>Explore

. o« — o« — o —
. weomire o e e v e oite v s

| Coack P CBack o < Back @

{ |  Explore | + Explore | . | Explore

L | fm @ SH @ ) ! SFTT 1o e

[

®  Favorites Fod
e Suney

© sowas

Wondering uhy some propertes don't nave a
Matching Score? They were out o your
original target e, but don't e, we got you
covered. Just request a score and we wil
email when we've processed tis map area

Nav/Profile Menu Explore ANY property on a map

Indicated screens that have
not yet been designed




WORKFLOW OVERVIEW:

Nav>Analytics

* ~ ® o= ®
| + Analytics | Analytics

This week

82 Units RS

P Attributes
Influncing
Wy TourHistory Your

Score

Exploe ap

Fartes
b4 Atobute gt Vo
Retake Survey
" Listng Price ssooc
S

: e ‘ ‘ e ‘ e )
N~ = N = | S —
\_'_’ \ J
L
Nav/Profile Menu Various quantitative insight about buyer and market
Indicated screens that have
not yet been designed

)
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AGENT360
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WORKFLOWS

INn-Depth

The following represent UX/UI design ideas for various
screens and work-flows

e




IN_DEPTH

Realtor Onboarding> Email

Assuming that broker may help market the app, the
realtor would receive an email from broker that
provides link and outlines benefits. Arguably the
broker may be able to provide some agent-level info
like name, license #, email, etc at onset to ensure the
agent is onboarded more easily (be able to import
listings). In order to be associated with the broker’s
instance, a validation code is provided

vited to Download the ReMax Realtor App D e

RaMax o Bt st o . Sec 222018 1107 AM G e age) B2

REMIX
=

Hirak,

The East Chicago Branch 389 of ReMax has parinered with the
technology firm AGENT360, to bring you the latest tools to enable
your clients to buy and sell faster and make your job easier. We
invite you to download the ReMax Buyer’'s App from the Android or
Apple Store. The app provides:

* Robust methods to communicate with clients

* Add Audio Tours to property istings

* Get real-time feedback and buyer sentiment

il

* Al powered recommendations
* Lead Generation

* and much more at a low monthly cost

S App Stor'e P> Google Play

After you download, enter this unique key when prompted

FO926YYEON29

fymuhon oy 3s, you can reach out to your broker,
Joe Smith of the . .eMax East Chicago Branch

Preview of your
new tools

Chcas & 80604
~ ~
Simple yet Import Listings, Add Audio tours,
povierful update, then get feedback,
console export to MLS see analytics

Thanks for beting part of the team!
- The East Chicago ReMax Office




IN_DEPTH

Splash screen representing association with branch
office and preface to next steps (import)

Realtor Onboarding> V\/elcom

_

Upload
Profile Image

Hello James

Great News, we've confirmed your
information and you are now
part of the East Chiacgo ReMax
App Network.

Let’s try tG"pull in your current listings

from MLS to save you time.

Continue

/-\
_—

J




IN_DEPTH

Realtor Onboarding> Import

Using the agent’s email address, name & affiliation or
other identifier, the app will connect with MLS to
ingest existing listings

AGENT360

[ [ J
Waiting on the
magic
M

we are looking
for your

existing MLS
Listings

-

—~

—

/




IN_DEPTH

Realtor Onboarding> Import

Listings associated with the agent are found and can
be selected to be imported

eeeco ATET = 9:12 AM

Edit

Listings Found

Select All

5921 Greenleaf Street,
Chicago, IL 60604
MLS #12

)
284 Flemming Street
Chicago, IL 60604
MLS #6972945

02271 Orleans Ave SE
.cago, IL 60604
MLS #60287402

294

452 Rose Street, Apt 2C
Chicago, IL, 60604

MLS #5723025

5454 Barito Street Unit 4,

=

£ 89% WD

«©




IN_DEPTH

Realtor Onboarding> Import

Existing Listings can be validated or amended. They
will also be available in the “My Properties” section
of the console

eeecc ATET =

Edit

9:12 AM

£ 89% W)

&

Your Imported Listings

5921 Greenleaf Street,
Chicago, IL 60604

Click to Confirm Imported Data

284 Flemming Street
Chicago, IL 60604

Click to Confirm Imported Data

93271 Orleans Ave SE
Chicago, IL 60604

Click to Confirm Imported Data

452 Rose Street, Apt 2C
Chicago, IL, 60604

Click to Confirm Imported Data

3637 Barito Street Unit 4,
Chicago, IL, 60604

Click to Confirm Imported Data




IN_DEPTH

Realtor Console

The homescreen for a realtor that allows him/her to
manage all aspects of the business

Y)

&
AGENT360

. James’ Console

R

Message
|~ Center

Analytics | My Profile




IN_DEPTH

Realtor Console>Single
Property

Allows realtors to perform a number of powerful
actions regarding a specific property like see
analytics, edit listing, forward the listing, manage
activities, or add audio tour

AGENT360

2 Beds -+ 2 Baths + 1400 Sqft

3637 Barito St Unit 4.
Chicago IL, 60604

$675,000

S

J




IN_DEPTH

Onboarding> Survey

A multitude of interactive elements will allow the
user to respond to survey questions that indicate
preference and, in some cases, the weights of those
preferences

N

Y)

AGENT360

Every family
IS unique,
what does
yours look

like?

Next Question

Question 2 of 12




IN_DEPTH

Onboarding> Survey

eo0 AT&T = 9112 AM 89% W)

My family and
| spend a lot

of the time Iin
the kitchen
cooking or

eating

A multitude of interactive elements will allow the sy
user to respond to survey questions that indicate
preference and, in some cases, the weights of those

preferences d
Not so much K Heck ya!

Next Question

kinda, sorta

Question 8 of 12

AGENT360




IN_DEPTH

Onboarding>
Photo Affinities

A Tinder-like functionality is the 2" part of the
onboarding process. This screen is an introductory
practice screen to educate users how to move thru
this onboarding section.

AGENT300

eeeco ATET =

How to Play:
Swipe the image right if
you like what you see,

or left if you don’t.

Dislike

Give it a try!

Like




IN_DEPTH

Onboarding>
Photo Affinities

AGENT300

A series of photos are shown to the user and he/she
can choose to like or dislike through swiping. These
photos are not photos of properties for sale but
rather a pre-classified set of images that have
distinct attributes. Some attributes are shared
across photos and thus as the attributes are
repeatedly “liked” by the user through distinct
images, they will be considered of higher weight.

eeeco ATET & 9:12 AM

< Back to last image

Keep Swiping,
we are getting to know
you better, friend.

Tags: Rustic, Cabin, Colonial, Woody,
Pine, Knotty, Bead Board, Natural,
Browns, Cedar, Lodge

These are random photos and may not represent

properties actively for sale




=)

eeeco ATET = 9:12 AM £ 89% W)

IN_DEPTH

= >
. Your Top Matches |
M a tC h | n g , éasef on} your survey results/ @ ‘

Top 5 matches are presented to the user in

compelling edge-to-edge presentation. Scores are 9 2902 Woodlawn St, Chicago, IL

B2 o 2 & 1400sqft
shown for each property. These top 5 could change & $675,000, $428persq

as users go on house tours and enter more input
about those houses. As such this should be a “core”
screen that users can always navigate back to easily.
Moreover, notifications should be pushed to the user
when new properties shift position (or new
properties come on to the market and rank higher

than those originally listed) 526_Eﬂ. L;’;elag fjt‘io_<1ghic?go‘ IL
s S sq ft
) $715,000, $473per sq it

W T A(00)




IN_DEPTH

Matching>Click into LRl

Chicago IL, 60622
$675,000

Property (premium listing @

Awesome Features are Enabled  lsarn more

Description

Modern craftsman style home built with quality
materials inside and out. Located in a shaded and
safe neighborhood, this home is ideal for families.
Sitting on 1/5 acre theres plenty of yard to keep the
kids entertained or let the dog play in the backyard.
The interior is elegant yet functional... read more

Listing Details are presented in a vertically scrollable o Yermit || o
format. Expandable modules will keep information
organized. Note the Premium badge at the 1/3 of 420 Wondom 1.
the way down the screen. The Call to Action is at the
bottom of the screen allowing the user to reach out I [
to the selling agent o

More nformation

Property Details
Neighborhood Details

Tax Records

® Connect with the Selling Agent




IN_DEPTH

Matc

Listing Details are presented in a vertically scrollable
format. Expandable modules will keep information
organized. Note the lack of a Premium badge,
instead it’s a “lock” icon. There is a button that
allows the user to request that this property be
upgraded. This would alert the selling agent that a
user wishes to unlock the premium features. One
could envision that a selling agents dashboard that
counts the number of potential buyers who request
it that the agent upgrade the listing, and once a
certain threshold is met, may in fact upgrade. The
Call to Action is at the bottom of the screen allowing
the user to reach out to the selling agent

ning>Click into Property
non-premium listing

2l I
5526 E Lakeland Rd
Chicago IL, 60622

715,000

Standard Listing
Some features are unavailable feam more
Request Upgrade
(s fres)

Description

Built in 2011 this is a prime example of classic
craftsman design. The primary living space is on
the first floor including a beautiful wrap-around
porch which is ideal for entertaining guests. When
the weather changes, bring the guests inside to
enjoy the expansive living areas....read more

Features
H Type Year Built 2
Single Family 2011 -

Location

5526 E. Lakeland Rd
Chicago I, 60625

Playg
KILBOUR

W Belmont Ave

Q

More Information
Property Details
Neighborhood Details

Tax Records

® Connect with the Selling Agent



IN_DEPTH

Tour 0:41

Monday, June 5

Agent360 will use geo-fencing through location
services to determine whether a user in within a
vicinity of a property with a tour. The geo-fence
threshold will be refined enough to determine that
he/she is on the property with the intent of touring
it, as will thus prompt a notification even while not
actively using the app

Fodonlcaacommunicstion alsttorm
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IN_DEPTH eeeco ATET = 9:12 AM % 89% W)
< Home 0
Select Your Tour

| O l | r Looks like you are near more than one
property with an available tour. Please select

the correct one so that we can give you the
most accurate information!

3 Beds - 2 Baths - 2,639 Sqgft

2902 Woodlawn St.,

Chicago IL

$675,000 110 ft away

When a user is near an available property, a
confirmation screen will be made available to ensure
the correct tour will commence. This is less valuable
for single home houses, and more critical for condo
buildings in which the geo location may not be able
to distinguish a users vertical position when multiple
units are available (ie a unit on the 7t floor and one

on the 6t floor.)

3 Beds - 2 Baths - 1,736 Saft
2853 Woodlawn St.,
Chicago IL
$710,000 222 ft away
3 Beds - 2 Baths - 3,482 Sqft

5950 Beechwood Alley

Chicago IL

$625,000 580 ft away

3 Beds - 2 Baths - 3,349 Sqgft

2701 Woodlawn St.,

Chicago IL

$689,000 1289 ft away

3 Beds - 2 Baths - 6,349 Sqft

AAAA N L An_.

. O




IN_DEPTH

Tour

Y)

&
AGENT360

A grid layout will be presented to the user, since it
may not be know what room-to-room sequence the
user will migrate to. He/she can click on the
particular room he or she is entering in order to start
the respective segment of the audio tour

[ )
[
®0ec0 ATET & 9:12 AM £ 89% W)
< Back

Woo-hoo: The Tour

2902 Woodlawn St, Chicago, IL

~ - i I!!’;HM
— 4

Kids Room




(o= )

IN_DEPTH eeeco ATET = 912 AM % 89% WD

< Back to Room Listings o

Kitchen Tour

| O l | r‘ 2902 Woodlawn St, Chicago, IL cc

There are two touring modes; the mode represented
by the screenshot to the right shows the “photo
mode”. Both modes provide audio controls at the
bottom. The photo mode will load the pictures
associated with the particular room as a swipe-able
gallery. Hotspots determined by computer
vision/object-recognition will augment the tour;
when clicked, they will provide a snippet of the full
room-tour specific to the object (ie +/- ten seconds of
audio on either side of the object in question).
Modes can be switched using the dynamic toggle
button at the top-right

AGENT360




IN_DEPTH

Tour

Fodonlcaacommunicstian alsttorm

The second mode is the “closed caption” mode. This
mode provides the text associated with the audio
tour. It is useful when multiple family members are
touring together and what to discuss the features of
the house among themselves without requiring deep
attention to the audio cues. Users can return to the
photo-mode using the toggle in the upper-right
indicated by the cameraicon

(.=

Kitchen Tour

2902 Woodlawn St, Chicago, IL

...The kitchen is a mid-
will remain timeless for
decades to come. Despite
amenities and appliances

for those who love to cook

0 sq ft no one will

“there are too

eeeco ATET = 9:12 AM % 89% W)

< Back to Room Listings o

century modern design, that

these design characteristics,
it houses all of the modern

or those who prefer to order-

B

] |




IN_DEPTH

Tour

When the audio for a particular room has concluded,
a survey specific to that room will appear. Featured
derived from the audio tour and listing attributes will
drive the nature of the questions. In the example to
the right, users are asked to choose their favorite
features. A sequential question may ask least
favorite features, providing the same possible
answers. The responses are synthesized and used to
refine future properties that may match based on
this latest input

eeeco ATET = 911

< Back to Kitchen Tour

What did you
think of the
kitchen?

Pick your three favorite
features

Island Wine Storage Lighting
Countertops Appliances
Dine-in Area Square footage
Flooring Layout
Opportunity for Renovation

Color Scheme Design Style

Next Question

Skip, go to next room




IN_DEPTH

Nav Menu

4 A Home
[  Analytics
My Tour History
Explore Map
¥  Favorites
Navigation that allow users to access secondary and Bl Retake@urvey

tertiary features of the app. Arguably some of these
might be made available as persistent elements {3 settings
across all screens to reduce number of button clicks
to access more popular features

~
N

AGENT300




IN_DEPTH eseco ATET = 912 AM % 89% WD

< Back 0

Explore

Explore Map (1 n e G

BEVERLY

@ o
@ Harborsid
MT GREENWOOD ﬁ
Memonette MORGAN PARK
Park ()
‘-Vl@LLMI
Alsip @ m
Users can explore properties that don’t make the top 3 o C:'“'“e‘ gl
ue Islan
5 matched properties through the map feature.
(Note that a filter icon should be included so that Rahhine
users can apply typical real estate criteria). In the While our Match Scoring is really accurate
. . we realize you might want to check out other
case shown the neighborhood is one that was properties that don't make it to the TOP 5 so
identified as the target area and thus all properties here-are: the scores forother; propertios;
(Pinch to zoom, drag to move map)
are scored

/\
- - J
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|N_DEPTH ®0e00 ATET = 9:12 AM £ 89% )
< Back e
Explore

Explore Map (2

-

17 Wayfield Dr.
$890,700

When users click on a property a thumbnail will
popup that will act as a portal to the property detail. i T

While our Match Scoring is really accurate

Clicking again will load the detail page that will we realize you might want to check out other
i . X . properties that don’t make it to the TOP 5 so

render like slide #20 or #21 depending on whether it here are the scores for other properties.

. . . (Pinch to zoom, drag to move map)

is premium or non-premium

5
=




IN_DEPTH

Explore Map (3

If a user scrolls the map too far from the target
neighborhood then those properties may not have
been originally scored. In this case iconography may
substitute the scores seen on slide #29; icons might
represent single family house, condo, etc. A button is
available to request that the system process these
properties to produce scores. It will not be
performed in real-time; once processed the user will
receive a notification (email or in-app); when this
area of the map is reloaded, scores will be available

< Back C

Explore

Stickney.

BRIGHTON PARK

! - ARCHER HEIGHTS
1ew.— @ Chicago L

Midway THE YARDS,
International
Airport GAGE PARK
o WEST IQ
ct. iAmru;:

SOUTH SIDE
WEST LAWN oicaco

MARQUETTE
«dford Park PARK

Burbank X

o Qi
° “ametown

E
OakLawn (3 ”ﬁg:fe 4 &3

oEMERLY

Wondering why some properties don't have a
Matching Score? They were out of your
original target area, but don't fret, we got you
covered. Just request a score and we will
email when we've processed this map area.

Request Scores

w_°

®0000 ATET & 9:12 AM % 89% W)




IN_DEPTH

Analytics

Y)

&
AGENT360

Market Data may be made available to the user. This
might include the net number of units bought or sold
and pricing trends. This data might be general
market statistics or specific to the subset of
properties that the user is interested in. The
competition section may showcase the number of
other users touring houses or that have otherwise
expressed interest in the market. (Additional
thought is needed to refine these visuals and
use-cases)

(o= )

®eeco ATAT = 9:12 AM % 89% W)

< Back 0
Analytics

This week

INVENTORY HOUSING PRICES

-82 Units EZXE]

| @ [
COMPETITION

e,




IN_DEPTH

Analytics

AGENT360

A user should have transparency into what factors
stemming from the surveys, photo affinities, and tour
responses are contributing to the properties that are
showing up as their matches. In this screen weights
of various factors would be surfaced

°
(]
10000 ATET = 912 AM

< Back

Analytics

Attributes
Influncing

Your
Score

Attribute Weight Value
Listing Price 1 >8600k
<8750k

Neighborhood Various
# Bedrooms >=2
<Any

R

% 89% W,




WORKFLOW OVERVIEW:

Introduction

] ﬁt!mﬁf/

Agent360
connnects
everyone

Powerful tools
make the
right match

Be informed
at all stages
of the journey

Splash Screen
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AGENT36C

One-time introduction of features

Sign Up/
Registration

Hi, nice to
meet you,
Hirak!

Start Onbearding

Indicated screens that have
not yet been designed
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AGENT360

"I've been
waiting 20
vears for a tool

like this to
come along...”

-Joe Smith, Prudential
Broker since 1992
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D) ALLIN-ONE TOOLKIT Photo Analysis
Built in-camera functions allow you to capture and { | Analysis Complete

categorize the essential listing photos easily. With
direct access to the MLS database, you can push
updates without ever leaving the app. e0eco ATET & 9:12 AV
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A PHOTO-ANALYSIS POWERED BY Al Photo Analys

Agent360 is identifying the fe

Let the AGENT360 examine your photos to extract

Features

rich features that are often to laborious to manually Sq footage: 95 ® @
enter. The app can identify colors, fixtures, and Flooring: Dark Hardwood ® @
. . . Cabinets: e 2
classify materials. The photos will be cataloged by G .
d th I d d Appliance Color: Stainiess Steel ® @
/\ room and the feature-list aggregated to produce - g = 2
@y‘ room-level detail never before available in a Refridgerator:  ves 7
= real-estate platform. Stove/Oven:  ves °
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Master Bedroom

@ GET A PULSE IN REALTIME

As potential buyers tour the house on-line or
in-person, they can favorite/like any element of the
property. These can be kept private or shared with
the seller and his/her team, thus providing real-time ﬁ?yﬂ?? éluye{
sentiment that allows the seller to understand which

features buyers find most compelling. 3

I'm glad you included a picture that allows me to see the

t the bedroom, theres plenty of space for an
’ GET ANSWERS STRAIGHT FROM THE SOURCE ohmargatt Rt TR
Realtors may not have all the answers, but the sellers ‘1 BDebrf'f P ‘
uyer"s Agent: Prudential
typically do having lived in the house for years.
Buyers can post questions to ensure they are Great fireplace! But are there also ceiling fans?
well-informed; sellers are notified immediately and r-\
can answer in real-time. An informed buyer is a \ ), j
VQ’v‘ happy buyer! N
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